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1.0y OdzNI 2F NBI FdziSYyGdAOAGNGAA YAaftz2l OSt 2N R
h FANYN @I FA | yald & keridi dé eledhhty corddeteJ2aNIi | NI
dimensiun@aURJ2 Tadar@ A £ | A Y (i B SoNtexhlRkisteht EdBshtitS A |

ny OFildzZ RS FIGN RAYy OQRINRARARY YR2Z@EBSEBI C
protejate. Aproape invariabil, respectarea unor principii fundamentaéatru un
designde calitatese traduce in fapt,in perceperea calzU dzNA Yy G N UA Odz n)
obiectului rezultatd, mai departeilnONB U (0 S NB I a ILdh tidegeiftA SA G NG A A
2.WSRdzOSNB I L2t dastdiarea apactuldzianigel vizdidcymulaiv,
pe care mijloacele de publicitatedbt aveaasupra caracterului zonelor construite
LINPGS2FGS UA | &dzLINF AYF3IAYAA dz2NBFyS ISy S
t S € NyaN afsahljohcetrieBputiddadk S | 2 FSNA Ay T2 NY!
F OGAGAGNGAZ LINPRdAzZAS 2NR SGSYyAYSy Sz LINEBI
de percepere supraintregii & i NNtlizany Y2R SEOS&aA @ UA vy
YA2t 2 O0OStS RS Llzof AOAGI GS tONES I T NDd2 dR) §4N.
LINB LINRA dzf & 02 LJx O NB Suhdidumi frodus, seriididsanS | G S
f 2 @unthicun plan secund& OKA I NJ EJ} MY REG6 S DRY & G NHzO G A

t 2f dzZt NBF GAT dz- €t N ' RATIFNNY2Y.Al Odz LISAaAl 2d:
t 2f dzr NBI @GAT dzZ €t N &S nyNBIAAGNBFT N 1 YIFA
Dimensionalg plasarea de elemente de dimensiuni mult mari comparativ cu

St SYSyGStS adzZL2 NI &l dz Odz fGS St SYSyidasS |
FormalcLJ I al NBI RS St SYSydS It SleneddBa T2 NS
FIFEO LI NLS RAY adzLB2 NI o0StSYSydS RSO2NJ FI 0
Cromaticc O2 Y G NF &G dzf Lzi SNYAO RAYGNB Odzf 2 NA f
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UTILIZATORI

1 0Sai AKAR &S I RNBaSITNY
Proprietarilor de imobile din zonele protejate.
Posesorilor de firme din zonele vizate.
t NEPASOGFYUGAT 2N
9ESOdzit yOGAT 2NI RS f dzONNNA RS Lidz
l RYAYA&aUN GASA Lzt AOS f20FfSo
Operatorilor de publicitate.
Publicului interesat.

ZONA DE APLICARE

LY FEATE UA LINR MYz EBSA LBz GAIOSIGTI NS NBadNNyaN
t SYUNHz 2 AYF3IAYS dzNDBIFyN ISy SNI f HplicleaS NSy i N
LINAYOALIAAE 2N AKARdzf dzZi UA ny OStStlftdS T2y
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WBlumana ~Dealul Ceati™

Cetaiea Bragovului*

WSchefi Bragovului®
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USKyAO0S saus ysosuwt N AYTORIZARBAIJEGACELOR DE PUBLICITATE

in conformitate cu prevederile articolului 9
din Legea 50/1991privind autorizarea Detalii privind acteley SO0Sal NB n y Ol R NXzt LINE OS & dzf dzA |

S E S Odzil NNA A t dzO NN NR t 4870 f R&OA ldhalyS § N a2 NN adzyd  LINBT-§4dih GS ny
FF NB L.t A OF GN regulament .

Conform prevederilor articolului 10

din regulament sint obligatorii Aviz h o0 A yCERTEFFICATULDE URBANISM
I NKA G SOUA IS@AT dz 5ANBOGASA
WdzRS UGSy S RS 4/ dzf G§dzZNN .NJ U2 @
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5dzLIN OF I £ LJS)fu N&tzzier dzy@(b[\rr:és(md: NS |
' NKAGSOT dszcE}Odz‘{]SyFul Al LRI GS TA
NYyFAYGFGN &LINB FylFftAT N RS ONGNB aSNWAOAdZ RS
specialitate CO”J‘S‘G' Tehnice — de  jni0cmireas a aL9L /hat[9®A9 t9bc¢w! h.oLb¢
' YSYF 2t NBE ¢ SNRG2NRdA E];% H&Lﬂ/z B sf‘ ﬁ&ezmmmlgl ¢0walif3W®) dinregulament
! S . hoUGAYSNBILF !l ¢hwlL»%»¥WalL9L 59 /hb{¢w! Lw
hRFEGN Odz 2060AYyYSNBLI 'dzu2NJ\I-u7\§7\ RS
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Ldzi 2 NRT FGAF RS 2yéGNszAN£z fl1 LidzyOddz . adzy/i
prezentate2 6 f A 31 GAAE S GAGdzf | Nzt dzA

25R20szSYuI¥57\¢i\¢td8 OU}\SN_MO\$OUSf St GSHKIAERAY A2 FAOALIEN | S5ANBOUGASA WAdZRSUSYS RS /[ dzf GdzZNN . NI U203 |
St o2NBIT N RS 02t 80GAPS (SKy R®I ARS NRLIS O A htipidfinhehiih SaFrnebiniSibragyl M0miaans (b

A &S aSYySIT N RS O RNB S Ky »Bofimul@rdzF 1LInisrairul(B3ONB09 rinmd JIRRME . ENMNETODOLOGICE din 12 octombrie 2009

numai din domeniul arhitecturii, urbanismului, de aplicare d.egii nr. 50/199LINKA A YR | dzi 2 NAT I NBI SESOdzi NNAA f dzZONNNRE 2NJ RS O2ya

O2yalGNHZOYAAT 2 NHzO D2 ¥ a NHDOY RAACRNYWISeziAf Odz LINAGANB I 200AYSNBLF dzydzA / SNIAFAOIG RS ! NBFEYyAAY

3/ 2y F2NY [ SIAA mMypkHAMO LINK JA KitRs:/éxivabhat. braddvaigsd/dodiihente/Detalii.aspx?n=200

autorizarea mijloacelor de publicitate, art. 9 alin. (4). 712y UAgy dziRdeiz £ 52 0dzYSy Gl GASA ¢SKYyAOS LISyl NHz | dzii 2 Ndexal NBI  SES Odzi
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I Spre exemplu, anform prevederilor [ S3 A A MY PKHANMO LINA GAYR | YLX
® Tnlimitele RdzNJ G SA RS S EARHEG gRicigie an 22aln. ©) e

.. . .. o&stemele e ancoraj ale mijloacelor de publicitate amplasat® gey & i NdzOG A A SEA &
mijlocului de publicitate se vor avea in
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comportarea in  timp,  conform LINB LINKA S F NHzf dzA = GF FA O2YdzyAOF G LyallSOod2N Gdz
prevederilor legale GSNRAG2NRAFEN S&adS aAidda 6N O2yadNHzOUGALF JoraRAY OF |

ydz LINBT AYdiN dzy INIR RS LISNRARO2t Lzt A0 RIG2NIG
LISNR Odzf 2+ aSs aSAaayS UA FEGStSs OFNB aN LRGN
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® 20uAY$iequﬂ37\fl)\dﬂAul a$s SYL
dZN¥ NG 2 NBE S Ol IdzNJ’\Yt '

BN 89 PENTRI . ¢o L b 9WAJLUDE

1 echipamente mobile de informare |
9 utilizarea mobilierului urban ca suport t 1 - [ L / L ¢ I ¢ 9 ¢ 9 a t h WI W(
publicitar

, o , 5SG0FfAA LINAGAYR OiGSES ySOS&FNB ny OF RNHzA LN
T steaguri publicitare pentru evenimente g §vy 3o NI NN &dzy i LINBT Sy, &INQJ4), GY7) dnlregiiddzen . I NI A O2 f dzf
yIEGA2ylrtS 0OA t20F¢€S
T Ldzot ACGAGHGSE  GSYLR2 NG NY § AUkERIENEATILOE SRBANISM
publicitare speciale , in cazul muloacelor
RS Lidzot AOAGE GS OF NB yidz ySOSaAaidN dzy aradsy

LINE LINAdz RS adzaliAySNB .
LINY Ny § dzf @ 5‘ J% %ayt@uror aV|zer1er acorgurllor stabilite prin certificatul de urbanism

T LFy2dNR RSadGAyFGS Yl 'a%%ﬂWRMEQFE;@ﬁPSEt P;FNIRU EMITBREZELOR L ! / hORIN wl
Ldzo t A OAGFNE  UA  Fydzy gﬂzIQJ(i abng ?z% Yl)\@@l# TI9U BYBLICITAREMPORAR PROB
publicitate SE® | Al dz OUASA WAdzRSGSyYyS RS [/ dzf (i dzNN

.. - li I ZPR
Pentru restul de mijloace de publicitate de publicitate amplasate n
permisein ZPRAS @I 20UAYyS | &/ @

regulament sunt obligatorii Aviz Arhitect

i 8BA ! AT dzf S5ANBOUGASA WL.ZLRSGSA)/"A RS / dzf G dzNN

NI U290 4 holGAYSN 591 L%} [[L/LL ¢! ¢,9RdzLIA a tLh WD wel.H S NB |

{ NBOGdNRE S  Lidzo € A OA G YF Y“@E%% N@Wﬁ %fom'u;r' OSKAL“S' stsl N\B“y'dEN‘}A I_Lﬁ{“a'\'gz Zy
LINEASOGSES Lidzot AOAGENBC 5 LIEDA S 153 %S LY "
baza uneiR2 OdzYSy il GAA GSKYyAOS nyi20YAdS

de un arhitect cu drept dea S Yy N @udzNN
respectarea prevederilolegale Tn vigoaré.

8/ 2y F2NY [ S3IAA MypkHAMO LINK gx?ffﬁOdZ\?&J{Lﬂlan!B|2Qﬁ)\7\3| (i 2 N Hips:2vonin. pafii dhu-hrasov@okipizdee dzA a &/ & k 5 dOWd/ &

autorizarea mijloacelor de publicitate, art. 9 alin. (4). 0/ 2y FT2NY [ S3IAA MypkHAMO LINARGAYR | YLX | a3am®). UA | dzi 2NAT I NBF  YAef
St S LI AAYLE 2FAOAIE N F 5ANBOIY GV WdzR St S P& LRINR GAMISH 2NN 2 6 A Y SNBI  dzydzA / SNIATFAOLG RS ! NBFYA&
. N> U203 LIS OSNEBENS I A LAT I Gtis://exEraBet.bras@otvird/d oS enie/Netalii.aspx?n=200
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CONTEXT

54 FAAYR OF NI Od SN
din zor & O dzRprepandérent
comercialF AN St S UA € G¢
publicitar sunt elementeindispensabile.
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Un alt aspect care contribuie la imaginea
RS&GNHzOG dzNI G N UA
comerciale centrale estd INBT Sy i |
FILGFRS Ibr NBABERBE A
edilitares  FNNN OSI Y A
mascare &  dz RS | UST.I NX
Cablurie electrice ies direct din pavaj,
fireleSt SOGNR OS OF NB | f
luminoase G NI SNBSS T N ¢
fronturile, tablourile, casetée, alarmde, .
camerde RS & dzLINJ @S Ez KeS NB o |

fi

- | I
" b
L . % &
b !
A g s
. ‘
! I
e !

FSNJ O2yRAGAZY L O,iakl NEFEEER = 7 :
burlande de scurgere a apelquuwale .,' f ’__ %

sunt deseoril f ON @idzinai Snulte
Y I { S N3unt Yopsitddridiverseulori.

¢21FGS 10SadsS AYLISNIZ
LIS T2y Rdz dzy 2 NJ, FI
degradate contribuie semnificativ la o
AYF3IAYS EfGSNFGN |
FAaGFSt nyONi(z Ay RAT
designul viitorului obiect publicitafF N NN

—
*a

LT —

it

S
e ammi .

;ﬁ )

suporul  unei T I @ ® dzN& U
observarea, citirea U MNB Odzy 2 | U l:I
Ol £ A G NG Alhgeedmbté. dzA @2 NJ F A
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5.1 3t 2YSNI GAl AYyTF _ .
Excesul de semne/ texte/ imagini/ — 8 =
obiecte publicitare. '

Crul RStS Of NRANX 2 By ry , ) | S [T
agresate de o multitudine de obiecte cu ) i o

rol publicitar FANYS LINB I
NY3IKSAadaA ST TFANXS
grafice amplasate aleatoriu, firme ]
O2y UAYNYR LINBI Ydz B b o e r— :
@A U NI a S 02LJS NJ\ l'j S R& MYk 3 § E L.L-@ Mijloace publicitare amplasate dezordon:
GAUNRY S LIS 7FI b BPx | %EX é NI 2 1 G elemente grafice dublate sau intercalat
exagerate, din materiale precare FYLI F.AF VS }f 0 d=t 3 LJl indicandmai multe puncte comerciale grupa
afectand  arhitectur vqt NR)\ NA € aa[r\igr eHa C)\NJfo § | Oz ntr2 Ay 3ddzNN Of NRANB X
200 dNNYyR 00545t ;; %Jg 68 1(S OtNFHilRNO

GVVYS LISUAUAGAULUST N‘N . z|0|ubI|c itare I' amplasate © Elementepublicitare amplasate intercala
oSt SALU 7‘ bqﬂﬁa&&dyl iu. CD|OI‘I puternice U materiale I £ SI 02 NRAdzZ ny ¥ dzy,Quid
RST 2 NR2 VI mlamcu)\da 5\

nea ecvate Ol NB I 02 LISNN ONZ Y I lEI?l\I(BIﬁnEI@sINpradlmensmnate
AYLEZNIIFYGN RAY FLFOAYF3IAYS R&floMiR2 Yy (N
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AGENTIEDETURISM 1
(ORGANIZARE ENENIMERTE -,

O Prea multtextz ny RAGSN O+AGNAYS LIS TFéleinenl Q! 02 LISNANB T i+ RNkcu
dimensiuni Sunt acoperite aproapén I NKAGSOGdzNI £ S adzLF FAUSK LI2aidSNBk/ QRYIH
intregime elementeale poNJoride acces produse spre vanzarg locand accesul. & dzLJN NNG2F NS ®

"YRe i @iyOrRNINE 2LIAYN @ Elemente publicitare din materiale d
Y U ¢ reclamei, semn luminos distinctiv al calitate,de dimensiuni echilibratgmplasate n

@ Modalitate NB 02 Y
Y NOFNE + SEA S

acesl UA ¥t NRANBA Y 3 dzN fundiunii de dimensiuni rezonabile. 02y 02 NRINKIANI SO0la dzNJ Ol
activitate.
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6. Supradimensionarea firmelor

h FANXYN YIFA YINB
IFNFYGSFET N 2 GOATAOG
mai mult cu cat intregul context este
supraaglomerat cu material publicitar Tn
diverse forme.

h FANXYN 3INYRAGN Oc
THaFREFE LIS O NB Y
UA  Odz @OSOAYNONUGA
publicitare din imediata proximitate),
avand dimensiuni rezonabile, materiale
RS OFtAGIGS UA Odz
YFEA FONNING2F NS U,

© Logo/firma exagerat de mare in raport © Elemente grafice prea mari, acoperil
vitrina. elementeleRSO2 NI} G A QGBS | €S
RAaA2Yy Il yiS Odz F2y Rdz

reperat

© Elemente grafice prea mari, pe un supt VQ Firmeprea mari, acoperind elementele
puternic contrastanOdz FI G Rl @

SO2N} GA@GS S FlLal
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Sursa imaginiibttps://www.google.com/maps . NJ U2 @0 Sursa imaginiibttps://www.google.com/maps . NJ-

&% Litere volumetrice adecvat incadrate @ Litere volumetrice cu dimensiur

LI GAdzZ RSaidAylr G NI O suficient de vizibile, in culori in ton cu ce
F€¢S FrarRSA UA ny
decorative.

. NJ U

[ AGSNBE @2t dzySGNAXO
Odz RAYSYyaidzyAyA NB
FGSYyaN fF StSYSyasSt

CANXYN &A
litere volumetrice.
De remarcat zona
I OO0S adzt dz
OdzNJ G NZ

- alte mijloace de
LJdz6 £ A OA G
dzU dzNR y U |
as OAadGSU

Sursa imaginihttps://www.google.com/map® . NI U2 @0 Sursa imaginii: autorii

@ Litere volumetrice in dimensiuni @/ NRYIFGAON ny G2
NBT 2y oAt ST FYLXFALUWRINKAKGAGS UA  OF yi
vitrinei. materiale de calitate ale vitrinei. Sursa imaginiibttps://www.google.com/mapgPraga)
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7. DN} FAOF ySny3aNAS
materialele precare ;

¢ SEGdzAE  LRTAGAZ2YLF G N
distorsionate sau fTnghesuite, culorile &
AOGNARSY(GSk I INBaAgdSs
YFGSNALFESES RS 2 (
LINSRA&LIJzaS fF 2 RS13
doar cateva ditre caracteristicile
aferente obiectelor cu rol publicitar care
RAYAyYydzSET N
O2YSNODALFE UA | dz
a LI G A dzf dzA

] e L "

D R
LJdZ§9tsvsyus

I a dzLINJ

contrast cufondul construit.

i l] NI C)lj A @-»-A-ﬁxz?a‘ig:. D AT R TS TG

Lddzo f A OA G O Text repetitiv Alegere y' S LJ2 (i MJ
B Rdza NT d¥ b Gafitidinfefio&N In materialuluiRA Yy Ol NB

Sfania S
modul de dispunere aleatorie a textului

secundar.
|| R

| | — i
i | L ‘ ";

Oh nyOSNDI NB oxgdhied dz

AYVF2NXYIEGAAES YI A

FOSE | UAIS MUY RHA O dzt. | magi L. 3

[ ALAF O28NBydSA 3N QaldSNAFES RS 2 Of

ONBYI GAOF RAGSNASY am 1Y @l 02 LISNR N I ¢ ¢ vitringk

material plastc RA YAy dzSI T N o RAY LWOz 62 N‘BIV uN O

calitatea mesajului care se vrea a fi CANYN ny O2ydNygd ©Odd2FNB FTSFHAaN nyd

transmis OFNB  $a08 FFAULGRK ansambluluiclh y RNA § deY i sodte,
RAYSyaAidzyA UA ONBYF ( materiale nespecifice zonei istorice centra

17


https://www.google.com/maps
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Q Litere volumetrice din materiale Q Litere volumetrice din materiale durabile

durabile, amplasate in acord cu I YLX I al S ny I O2NR ¢ @5S8ar3y NBdUAGZ .Y
I NKAGSOGdzZNI Of NRANAXEFGIFIRSA UA Qdz 3L Yl (

——

CABINET OFTALMOLOGIC

v ee OPTICA MEDICALA

N R0

R
Magazinul din Brasov al Fabricii Sch erg

@ Litere  volumetrice  dzNJY N N& Y Susain waw Google 200 5 o .
R NJ<)\GSCGdﬂﬂﬂﬁeaéénéja@\M\U\QixuNJ\VS UNJ YaLl NByusSz OdzN} 0SZ FYSyYyLle

O2y 02 NRI yiN Odz & LIS O teriorul vitrinei, in manierediferite: litere volumetrice (luminoase) amplasate in spat
geamului(stanga)J A = ny KdreapRaplitefe/3ogo pldtaté pe sticla vitrinei.
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8. lluminatul agresiv
h F2N¥YN RS L2t dzZl NB

Multitudinea de forme pe care iluminatul
Odz NRf LJzof AOAGLF NJ nf
intotdeauna efectul dorit. Intensitatea
| f dzZYAYy A A
multor forme de
ISYySNBIT N

ONXB a Odzii N
suprapunerea mai
At dzYAy
obositoare.

raNﬁaAQNz
fALJAAGN RS [0Syl
Of NRANAA aldz I @S0

R2I NJ Odz N

® Firme

ase I culol g,y § 2 NR
Intensitate pre

luminoase
A8 stridente, obositoare, cu
X dzi SNy A ON &

OLYI3IAYS n
intregii zone comerciale
ONBIFGN RS

formelor de iluminare e

ALl GAAE 2N

prin dimensiuni,
AYOGSNYAGSYOS
AyiSyaralas

culoare, conflictul  cL
elementele de iluminat
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